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The financial information in this document is consolidated earnings results based on K-IFRS. 
 
This document is provided for investors’ information before FY 2016 4Q reviewed financial 
statements are released. The review outcomes may cause some parts of this document to be 
revised. 
 
This document contains “forward-looking statements” - that is, statements related to future, not 
past events. 
 
In this context, forward-looking statements often address our expected future business and financial 
performance, and often contain words such as “expects”, “anticipates”, “intends”, “plans”, “believes”, 
“seeks”, or “will”. Forward-looking statements by their nature address matters that are, to different 
degrees, uncertain. 
 
For us, particular uncertainties which could adversely or positively affect our future results include: 
the behavior of financial markets, including fluctuations in exchange rates, interest rates and 
commodity prices; strategic actions including dispositions and acquisitions. These uncertainties may 
cause our actual results to be materially different from those expressed in this document. 
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Financial Summary (K-IFRS consolidated) 
 
Consolidated Revenue 
 
Consolidated Operating Income 
 
2016 Business Performance 
 
2017 Annual Outlook & Long Term Strategy 



2016 YTD 2015 YTD Growth 2016.4Q 2015.4Q Growth 

Revenue 
(Gross Profit) 

997.4 948.7 5% 279.0  265.0  5% 

Operating 
Expense 

   847.9    821.5  3% 224.5 231.2  △3% 

Operating 
Income 

149.5 127.2 18% 54.5 33.8 61% 

Non-operating 
Expenses and 
Income  

△21.7 22.3 - △23.9 11.9 - 

Income Before 
Income Taxes  

127.8 149.5 △15% 30.6 45.7 △33% 

Net Income 90.6 81.7 11% 22.1 12.2 81% 

※ 4Q Non-operating expense and income(△23.9B) reflected one-time cost impairment charge of  △40.6B 
     (Actual impact was △28.5B with earnout of +12.1B) 
※ Dividend for the Fiscal Year 2016 (KRW 300/share) 

Financial Summary (K-IFRS consolidated) 

(KRW billion) 
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□ Headquarter : Revenue up 8% to 285.1B YoY(22.2B↑) 

   - Increase in revenue from Samsung Electronics and non-Samsung Clients 

□ Subsidiaries : Revenue up 4% to 712.3B (26.5B↑) 

   - Continuous strong growth in emerging markets such as Latin America,  

      Southeast Asia and India 

  2016 YTD 2015 YTD Growth 2016.4Q 2015.4Q Growth 

  HQ 285.1 262.9 8% 85.4 78.9 8% 

  Subsidiaries 712.3 685.8 4% 193.6 1861 4% 

  Total 997.4 948.7 5% 279.0 265.0 5% 

Consolidated Revenue 

Consolidated Revenue : 2015 YTD KRW 948.7B → 2016 YTD 997.4B (48.7B↑) 

2015.4Q            265.0B → 2016.4Q  279.0B ( 14.0B↑) 

 (KRW Billion) 
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China Europe NA India SEA ME LATAM CIS Africa

225.6 
237.5 

226.7 

52.2 45.3 41.0 39.3 38.3 
25.2 31.5 

17.3 13.5 11.1 9.1 

(KRW Billion) 

□ Strong growth continued in emerging markets such as Latin America and Southeast Asia 

   - Latin America(25%↑ YoY), Southeast Asia(15%), India(14%), etc 

□ While major markets including China and Europe revenue increased, 

    North America revenue decreased due to decline in Non-Samsung revenue 

2015 

2016 
215.8 

72.0 

39.9 35.6 

※ Pengtai 6%↑, Iris 4%↑(Excluding GBP impact,  15%↑) 

Consolidated Revenue | by Region 

Overseas % of total revenue : 2015 YTD 72% → 2016 YTD 71% 
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□ Non-Samsung clients % of total revenue : 2015 YTD 35%  →  2016 YTD 34% 

- Headquarter  : 2015 YTD 28% → 2016 YTD 28% 

- Subsidiaries  :  2015 YTD 37%  →  2016 YTD 37% 

□ Digital % of total revenue : 2015 YTD 28%  →  2016 YTD 30% 

 2010  2012 2015 2016 

    Digital 19% 21% 28% 30% 

    BTL  32% 35% 43% 43% 

    Retail 13% 19% 25% 20% 

Consolidated Revenue | by Client and Sector 



Consolidated Operating Income 
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2015 

2016 

Consolidated Operating Income : 2015 YTD 127.2B → 2016 YTD 149.5B  (22.3B↑) 

Operating Income SG&A 

2015.4Q   33.8B → 2016.4Q   54.5B  (20.7B↑) 

18% 

278.5 
(General 
Expense) 

8% 

149.5 

127.2 258.3 
(General 
Expense) 

563.2 
(Salaries) 

569.4 
(Salaries) 

1% 

□ Full Year : Operating income increased due to revenue increase and expense reduction 

  - Annual operating margin increased to 15.0% in 2016 versus 13.4% in 2015 

(KRW billion) 

※ 2016.4Q : Revenue 14.0B↑ with Samsung Electronics business, SG&A △6.7B↓ 
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2016 Business Performance | New Client Wins 

□ Bentley(UK), GNC(NA), 11st(Thailand) and more 

 < 2016 New Clients> 

New clients developed in 2016.4Q 

http://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjt6efYme3NAhXBEpQKHZOkCTAQjRwIBw&url=http://no1hsk.co.kr/&bvm=bv.126130881,d.dGo&psig=AFQjCNF011fioiLhQgdZ9zBe4NS1CkzuYw&ust=1468387965263976
http://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwj6sN2Mmu3NAhXCk5QKHaw_B4kQjRwIBw&url=http://ssgblog.com/%EB%8C%80%ED%95%9C%EB%AF%BC%EA%B5%AD-%EC%B2%AB%EB%B2%88%EC%A7%B8-%EC%87%BC%ED%95%91-%ED%85%8C%EB%A7%88%ED%8C%8C%ED%81%AC-%E3%80%8C%EC%8A%A4%ED%83%80%ED%95%84%EB%93%9C-%ED%95%98/&bvm=bv.126130881,d.dGo&psig=AFQjCNFn6oYDwrFfayXOlOpIVLDgUPOl4g&ust=1468388099839289
http://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwivu46wpeHPAhVCQY8KHVH9BScQjRwIBw&url=http://thenewswheel.com/behind-badge-is-infiniti-emblem-road-or-mountain/&psig=AFQjCNEg-Daf7zQkRUtEJbGXBxjNt-sVCg&ust=1476774895124658
https://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwjA7cK8jMbRAhVLzVQKHeQfCtgQjRwIBw&url=https://plus.google.com/u/0/118196572751899798724&psig=AFQjCNFv43hDuoNGR95GfOWEdod9_s9h1w&ust=1484636602773474
http://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiMpvaDjcbRAhXly1QKHSLfBSoQjRwIBw&url=http://shangrilaspecialist.com/&bvm=bv.144224172,d.cGw&psig=AFQjCNFXkIkGsMacm8Zy4QSWsc9v-YaRLQ&ust=1484636744240983
https://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjarYDnjcbRAhXKi1QKHYPZAegQjRwIBw&url=https://www.dwglogo.com/alibaba-group-logo/&bvm=bv.144224172,d.cGw&psig=AFQjCNEUK-5G59dRCnIV3I5GvJJ0lccuYw&ust=1484636956241496
http://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiu6cKkj8bRAhWCxFQKHfA2BvQQjRwIBw&url=http://logos.wikia.com/wiki/Discovery_Channel_(International)&psig=AFQjCNHCmjcZDub7dTAJ-tIPutZYQTft4Q&ust=1484637355390384
https://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwia0uiDkMbRAhVByFQKHRCjB94QjRwIBw&url=https://goodlogo.com/download/mtr_hong_kong_logo_vector_3620&bvm=bv.144224172,d.cGw&psig=AFQjCNHsb056OuLJCnoNEU5CTRhKb_y8Fw&ust=1484637540393404
https://www.google.co.kr/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwiki-X0mMbRAhVhilQKHREWBtIQjRwIBw&url=https://www.bentleymotors.com/&bvm=bv.144224172,d.cGw&psig=AFQjCNFE3x8UxXHtydhblxSfN58u9xePeQ&ust=1484639940014941
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□ Cannes Lions(7 Awards) : Gold 1, Silver 1, Bronze 5 

□ London International Awards (8) : Gold 1, Silver 4, Bronze 3 

□ Others : AdFest(12), One Show(18), Spikes Asia(5),  Ad Stars(18) and more 

Impressive Creativity Proven at Global Awards 

< Samsung, The Last Wish > 
* London International Awards, etc 

< KT, Life Saving TV > 
* Adfest Grand, One Show, etc 

2016 Business Performance | Award Wins 

< Award Winners > 

<Ministry of Unification, Piano of Unification> 
* Cannes, Spikes Asia, etc 
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2017 Annual Outlook & Long Term Strategy 

 
 
 

① Business : Expand major client business with new business including e-commerce, digital media, CRM 

② Capabilities : Strengthen core competencies including Data, Tech, Strategy and adapt to 
                          rapidly-changing digital environment 

③ Region : Achieve Top Tier (China/India), Foster services(UK/US/Germany),  
                   Target major client(Emerging markets) 

2020 Goal : Global Top Tier Ad Agency with Revenue of 2 Trillion Won 

“ 2017 Goal : Revenue  5% + Additional Growth(M&A), Operating Margin Improvement ” 

Growth Strategy 

[Inorganic growth through M&A] 

- Headquarter : corporate-led big M&A focused on future capabilities 

- Subsidiaries : local M&A focused on reinforcing local and regional presence 

Investment 

[Enhance shareholder value through continuous dividends] 
Shareholder 

Value 

[Strengthen subsidiaries management and Improve operating margin]  Management 



12 

Thank you 
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