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Super Bowl Commercials 2013 Edition: For Search Visibility,
Most Brands Bought AdWords Too

Feb 6, 2013 at 6:26pm ET by Yanessa Fox
Klthe 19 WTweet 530 Qo1 4 [ snare 59 @ submie
Super Bowl commercials aren't typically about direct purchases. Brands run them to create

awareness and buzz and to make us feel all soft and fuzzy towards them through our adorable-
foal/hot actor reunion-induced tears (thanks a lot, Budweiser!)

Nearly 3 in 4
searches during auto
commercials (specific
to auto brands) came
from a mobile or tablet
device

For the last five years, I've tracked where advertisers are trying to send viewers, where those
viewers are actually going, and in particular, if advertisers are taking full advantage of the furious
searching that happens post-game. Both Google Trends and Yahoo data show that even as we

rch engines

tirned ¢

witter in drouns we alen as in past years, flocked to th

Search Visibility

This year, those searching for Super Bowl advertisers could mostly find them! The maority of
brands bought paid search ads for their names, and half bought paid search ads for their
advertised taghnes. Every single advertiser gther than Fast and Funous § had a website that
ranked in the unpaid search results

80% have paid search results
for their brand name

Source: searchengineland.com superbow review
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super bowl commercials 2013 Q Upload ~

This account Is managed by google.com Learn more

Lauren Benson
Watch Later
Watch Hstory
Playfists

Messages

What to watch
My subscnptions

Social

SUBSCRIPTIONS

Fiters ~

About 88,800 results
Ads
Check out the Mazda Ad
by mazdausa - 2 weeks ago -+ 230,945 views

before the big game
Mazda CX-9

M&M's® Video - Never Date A Chocolate Lover, Red
Leamns.

by mmschocolate - 1 week ago « 107,180 views
But Is It Too Late? Watch!
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